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1 16. ENTERPRISE COMMUNITY

See document: www.enterprisecommunity.org

Enterpriseis aleading provider of the development capital and expertise it takesto create decent,
affordable homes and rebuild communities. For nearly 30 years, Enterprise has introduced neighborhood
solutions through public-private partnerships with financia institutions, governments, community

organi zations and others that share our vision.

At Enterprise we create opportunity for low- and moderate income peopl e through affordable housing in
diverse, thriving communities.

Central to our mission is Enterprise’ s fundamental commitment to give people living in poverty an
opportunity to move up and out. We believe that these opportunities are best provided in communities
with adiverse mix of affordable and market housing options, accessto jobs and socia supports, and a
strong commitment to the environment and civic participation.

1.1 http://www.enterprisecommunity.org/

2 17. MEDICMOBILE

See document: medicmobile.org

Medic Mobile uses appropriate technol ogies to create connected, coordinated health systems that save
more lives. We are a nonprofit organization with projects in ten countries, and our impact continues to
grow. With your support, we will replicate proven models and continue to innovate.

Medic Mobile devel ops and extends existing open-source platforms, including FrontlineSM S, OpenMRS,
Ushahidi, Google Apps, and HealthMap. These tools support community heath worker coordination and
management, community mobilization for vaccination and satellite clinics, logistics and supply chain
management, referrals, routine data collection, and mapping of health services. Our technology is
sophisticated, but the minimal infrastructure requirements, remote places we work and the over-burdened
health workers we empower are more likely to raise eyebrows

2.1 http://medicmobile.org/

3 18. NEWLEAFPAPER

See document: newleafpaper.com

The mission of New Leaf Paper isto be the leading national source for environmentally responsible,
economically sound paper. We supply paper with the greatest environmental benefit while meeting the
business needs of our customers. Our goal is to inspire — through our success — afundamental shift
toward environmental responsibility in the paper industry.
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New Leaf Paper |leads the paper industry in the development and distribution of environmentally superior
printing and office papers that compete aesthetically and economicaly with leading virgin-fiber products.
New Leaf Paper offers awide selection of coated, uncoated and office papers, many with 100% post-
consumer recycled content and Forest Stewardship Council certification.

3.1 http://newleafpaper.com/

4 19. ACUMENFUND

See document: ten

Changing the way the world tackles poverty

Our mission isto create aworld beyond poverty by investing in social enterprises, emerging leaders, and
breakthrough ideas.

Our vision isthat one day every human being will have access to the critical goods and services they
need — including affordable health, water, housing, energy, agricultural inputs and services — so that they
can make decisions and choices for themselves and unleash their full human potential. Thisis where
dignity starts— not just for the poor but for everyone on earth.

Poor people seek dignity, not dependence. Traditional charity often meetsimmediate needs but too often
failsto enable people to solve their own problems over the long term. Market-based approaches have the
potential to grow when charitable dollars run out, and they must be apart of the solution to the big
problem of poverty.

NICE ARTICLE IN DEC 2011 FORBES "JACQUELINE NOVOGRATZ" PAGE 66

4.1 http://www.acumenfund.org/ten/

5 20. HEALTHLEADSUSA

See document: www.healthleadsusa.org

A New Vision for Healthcarein America

Health Leads mobilizes undergraduate vol unteers, in partnership with providersin urban clinics, to
connect low-income patients with the basic resources — such as food, housing, and heating assistance —
that they need to be healthy.

Project HEALTH changed its name to Health Leads on November 8, 2010.

Every day, Health Leads volunteers make a significant impact on the health outcomes of individual
children and families. In the process, Health L eads impacts the clinics where we operate and our
volunteers in them, laying the groundwork to make a systemic impact on the way America s healthcare
works
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Last year, 9,000 low-income patients and their families were connected to the resources they need to be
healthy. Over 50% of them solved at |east one critical need —receive food, get their heat turned back on,
find ajob —within 90 days of getting their “prescription.” All patients receive ongoing follow-up until
their needs are met.

Last year, 86% of Health Leads graduates entered jobs or graduate study in the fields of health and
poverty, with 75% of them reporting that Health Leads had a“high” or “very high” impact on their post-
graduate plans

5.1 http://www.healthleadsusa.org/

6 21. GRAYGHOSTVENTURES

See document: grayghostventures.com

Gray Ghost Ventures (GGV) is an impact investment firm dedicated to providing market-based capital
solutions to entrepreneurs who are addressing the needs of 1ow-income communities in emerging markets.
Depending upon the need and opportunity, we serve as creator and manager, sole funder, lead investor,
co-investor, general partner or limited partner in operating companies or investment funds. GGV’ s focus
areas include: microfinance, social venture investment and affordable private schools

GGV has been consistently in the vanguard of the global impact investing movement. With the
establishment of the Gray Ghost Microfinance Fund in 2003, GGV became one of the earliest private
investors in microfinance. Building on our microfinance experience, we began to make equity
investments in innovative early-stage busi nesses with the expectation of financial and socia return. This
led to the formation of the Gray Ghost DOEN Cooperatief, afund predominantly focused on investing in
Information, Communication and Technology (ICT) ventures that serve the needs of low-income
communitiesin India. An affiliated, but independently operated fund, First Light Ventures, incubates
ideas into new enterprises and serves as an investment partner to seed-stage, for-profit socia ventures.

6.1 http://grayghostventures.com/

7 22. MLAT
See document: ml4t.org

Management Leadership for Tomorrow (MLT) isthe premier career development institution that equips
high potentia African Americans, Hispanics and Native Americans with the key ingredients—skills,
coaching and door-opening relationships—that unlock their potential. By cracking the code on career
potential, MLT is developing the next generation of minority leaders, for the corporate, non-profit and
entrepreneuria sectors, who will in turn have transformational impact on our communities.

MLT delivers programming that puts minorities on the fast-track to success at every stage of their careers:
from College through MBA and the Executive levels.
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MLT isaleading source of minority talent for top graduate business schools and for many of the nation's
premier corporations including Citi, Goldman Sachs, Google, McKinsey & Co, PepsiCo and Target.
MLT's innovative solution has a so resulted in strategic partnerships with leading philanthropies such as
New Profit, Inc. and The Starr Foundation.

7.1 http://ml4t.org/

8 23. ENDEAVOR
See document: endeavor.org

High-Impact Entrepreneurs create thriving companies that employ hundreds, even thousands of people,
and generate millions in wages and revenues. And they have the power to inspire countless others as
leading role models. Together, these entrepreneurs hold the key to sustained economic growthin
emerging markets.

High-Impact Entrepreneurs dream of becoming the next great success story, but having launched in
emerging countries, face considerable barriers to growth:

Endeavor helps High-Impact Entrepreneurs unleash their potentia by providing an unrivaled network of
seasoned business leaders, who provide the key ingredients to entrepreneurial success:

Before Endeavor the word entrepreneurship was not in the dictionary in Portuguese or Arabic. Endeavor
Entrepreneurs did not know they were entrepreneurs until they entered the Endeavor Search & Selection
process. We' ve come far in thirteen years since the Argentine taxi cab driver with aPHD in physics
inquired “How can | possibly start my own company when | don’t even have a garage?’

Our god is to become a self-sustaining operation through Endeavor Entrepreneurs’ give-back and other
market-driven revenues.

8.1 http://endeavor.org/

9 24. COLLEGESUMMIT

See document: www.collegesummit.org

College Summit started in 1993, with four students at ateen center in the basement of a low-income
housing project in Washington, D.C. The Center's Director, J.B. Schramm, had worked as an Academic
Advisor a Harvard while in graduate school, and had seen that Admissions Officers were hungry for low-
income talent. But every year at the Teen Center, he saw dozens of such kids ready for college and not
going. He was reminded of his own inner-city high school in Denver where — except for the very few with
top grades and scores — low-income students didn’t go to college. The students with mid-tier credentials,
many of whom could have done well at college, lacked the “know-how” and support senior year that the
students whose parents had gone to college enjoyed.
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Tired of seeing students "graduate” from his teen center to the street, Schramm became determined to
help admissions offices see students the way he saw them. He enlisted the best writing instructor he'd
seen in graduate school, and the finest urban youth worker he knew. Together they designed a system to
help bright, low-income students who, with the right support during the post-secondary transition, could
propel their lives (and communities) in a positive direction.

Over the past decade, College Summit has worked in partnership with schools, school districts and
colleges to devel op a sustainable model for raising college enrollment rates community-wide.

College Summit builds the capacity of schoolsto dramatically increase college-going school - and district-
wide. Trained student influencers build college-going culture, while teachers and counselors use a
managed curriculum and technology tools to help al students create postsecondary plans and apply to
college. Data and accountahility tools equip school leaders to manage improved student outcomes. The
result? All students see high school graduation as alaunching pad to successful futures.

9.1 http://www.collegesummit.org/

10 25. PACIFICCOMMUNITYVENTURES

See document: pacificcommunityventures.org

Pacific Community Ventures creates jobs and economic opportunity in low income communities through
the direct support of small businesses as well as by advocating for systemic change to increase investment
in these vulnerable communities. We fulfill our mission through three core programs.

What We Do

Business Advising — We recruit Californid s brightest business minds to volunteer their expertise to
help promising small businesses grow and create jobs in lower-income communities. PCV’s community
of advisors, entrepreneurs, and partner organizations provide small business owners with knowledge and
resources to help them — and their employees — excel. Our focusis on brick-and-mortar small
businesses, like those in manufacturing, and distribution, that have the potential to create quality jobsin
vulnerable communities.

InSight — Through policy research, analysis and education, PCV works to drive capital and other
resources to underserved markets, advancing the field of impact investing. With the tools and advice
InSight provides— including socia performance due diligence and evaluation — investors can earn
competitive financial returns while generating verified social benefits and policymakers can craft
innovative policies to support entrepreneurship in disadvantaged communities.

Equity Funds — Pacific Community Management, an affiliate of PCV, manages three private equity
funds, investing capital in high-potential businesses in underserved areasto yield financia returns for
investors and quality jobs for residents of |ower-income communities.
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10.1 http://pacificcommunityventures.org/

11 26. PLAYWORKS

See document: www.playworks.org

The Playworks Mission: To improve the health and well-being of children by increasing opportunities
for physical activity and safe, meaningful play.

Playworks is anational nonprofit organization that supports learning by providing safe, healthy and
inclusive play and physical activity to schools at recess and throughout the entire school day.

Resear ch shows that play is essential to child development and an invaluable tool for improving
school climate. And quality recess and playtime also helps children return to the classroom more
focused and ready to learn.

Playworks is the only nonprofit organization in the country to send trained, full-time program
coordinators, called "coaches' to low-income, urban schools, where they transform recess and play into a
positive experience that helps kids and teachers get the most out of every learning opportunity throughout
the school day. The coaches become part of the school community, working full-time to provide
organized play and physical activity through the five components of the Playworks program. They
organize games and activities during recess, provide individua class game times and run aleadership
development program during school hours. They also run Playworks tutoring and physical activity
programs and devel opmental sports leagues during after school hours

11.1 http://www.playworks.org/

12 27. OPOWER
See document: opower.com

Opower is a new customer engagement platform for the utility industry. It reinvents the way utilities interact with
customers—from the quality of the information provided to the way it's presented and delivered. It helps people
use energy more efficiently and ultimately save money on their energy bills.

And it vastly improves the overall customer experience by making energy use personally relevant.

Happy, efficient customers: that's the "new normal" for our 60+ utility partners. Welcome to Opower.

Opower is probably best known for pioneering the Home Energy Report. Think of it as a more interesting
incarnation of your gas or electric bill. More than 3 million homes receive our reports today, and they’re on track
to save hundreds of millions of dollars on their energy bills.
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12.1 http://opower.com/

13 28. TERRACYCLE

See document: en-US

TerraCycle's purpose isto eiminate the idea of waste. We do this by creating national recycling systems
for previously non-recyclable or hard-to-recycle waste. Anyone can sign up for these programs, called the
Brigades, and start sending us waste.

TerraCycle then converts the collected waste into a wide variety of products and materials. With more
than 20 million people collecting waste in 14 countries TerraCycle has diverted billions of units of waste
and used them to create over 1,500 different products available at major retailers ranging fromwWal mart to
Whole Foods Market.

Our god isto eliminate the idea of waste by creating collection and solution systems for anything that
today must be sent to alandfill.

Founded in 2001 by Tom Szaky, then a 20-year-old Princeton University freshman, TerraCycle began by
producing organic fertilizer, packaging liquid worm poop in used soda bottles. Since then TerraCycle has
grown into one of the fastest-growing green companiesin the world.

13.1 http://www.terracycle.net/en-US/

14 29. ROOMTOREAD

See document: www.roomtoread.org

We envision aworld in which all children can pursue a quality education, reach their full potential and
contribute to their community and the world.

We work in collaboration with communities and local governments in devel oping countries to develop
literacy skills and a habit of reading among primary school children, and support girlsto complete
secondary school with the life skills they’ |l need to succeed in school and beyond.

“Literacy unlocks the door to learning throughout life, is essential to development and health, and opens
the way for democratic participation and active citizenship.”
-Kofi Annan, former United Nations Secretary-General

14.1 http://www.roomtoread.org/

15 30. ONEACREFUND

See document: www.oneacrefund.org
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One Acre Fund is an agriculture organi zation that helps East African farmersto grow their own way out
of hunger.

75% of East Africans are farmers - the solution to their food crisisliesin their own fields.
One Acre Fund is a young organization with big dreams.

Our purpose isto serve small-scae farmers. In everything we do we put the farmer first. We measure
success in our ability to make more farmers more prosperous. Since our founding in 2006, we have built
an impressive track record, growing to serve 75,000 farm families.

One Acre Fund's growth and accomplishments are the result of the hard work of farmers and an incredible
team of staff, volunteers, board members and supporters.

April 2010

The Skoll Foundation, one of the most prominent funders of early-stage, innovative nonprofit

organi zations, awards a prestigious grant to One Acre Fund for $750,000, to be disbursed over three
years. One Acre Fund is around four years old at the date of this award, making it one of the youngest
organi zations ever recognized.

15.1 http://www.oneacrefund.org/



